
USING SOCIAL 
MEDIA AS A 

MARKETING TOOL



Social Media Creates 

CONVERSATION Within 

Communities



Make Sure 
that the TALK 

is POSITIVE



SOCIAL 
MEDIA 
MARKETING
ALLOWS US TO  

CONNECT  WITH 

LARGE NUMBERS OF 

PEOPLE



CHOICES
•We don’t have a choice

• Social Media is a powerful tool

• The Question becomes use

•Not every outlet works for every occasion 

•Choose a few that you can easily manage



SOCIAL 
MEDIA 

EXPLAINED





ELEMENTS 
OF SOCIAL 
MEDIA 
MARKETING

•Know your target audience

• Use the same social networks 

as your audience

•Develop a playbook as part of 

your overall strategy

•Make sure your event group 

agrees with your plan



• Set aside time each week to prepare content

•Develop a content marketing calendar

• Post content relevant to your event

•Monitor your sites, remove the negatives 

•Reanalyze your plan



SOCIAL MEDIA MARKETING IS 
CENTERED ON CONTENT



The STRENGTH of your social 

media MARKETING is determined 

by the strength of your CONTENT



YOUR CONTENT
• Posts on all digital media should 

be consistent with your message

• Use Photos whenever possible

•Brief

• Truthful



Make it 
SIMPLE

01
Make it 
MEMORABLE

02
Make it 
INVITING to 
VIEW

03
Make it FUN 
to READ or 
SEE

04



CHECK YOUR RESULTS

Focus on what 
works

Scrap what 
doesn’t

Brainstorm 
ways to keep 

your audience 
engaged

Make sure that 
your content is 

entertaining

Photos and 
very short 

videos boost 
viewership



PHOTO AND VIDEO CAUTIONS
•Make sure you have permission to use

•Do not post an excess of photos in one post 

•Do not post long videos

•One-minute max on Facebook 

•Two-minute max on YouTube







BROUGHT TO YOU THROUGH THE EFFORTS OF
JEAN MACKAY SCHWARTZ AND

SHERRON WINER 
ALL PART OF GETTING YOU FROM

“HERE TO THERE”
• Read Future Issues of SPIN and PROPELLER for continuing 

information on Promoting and Marketing Your Event


