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CHOICES

* We don’t have a choice

* Social Media is a powerful tool
* The Question becomes use
* Not every outlet works for every occasion

* Choose a few that you can easily manage
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ELEMENTS
OF SOCIAL
MEDIA
MARKETING

* Know your target audience

* Use the same social networks
as your audience

* Develop a playbook as part of
your overall strategy

* Make sure your event group
agrees with your plan



* Set aside time each week to prepare content
* Develop a content marketing calendar

* Post content relevant to your event

* Monitor your sites, remove the negatives

* Reanalyze your plan
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YOUR CONTENT
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VIEW




Focus on what
works

Make sure that
your content is
entertaining

YOUR

Scrap what
doesn’t

Photos and
very short
videos boost
viewership

RESULTS

Brainstorm
ways to keep
your audience
engaged



PHOTO AND VIDEO CAUTIONS
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“Don’t believe
everything you
read on the
Internet just
because there’s
a picture with a
quote next to it.”

—Abraham Lincoln
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